Strike Action Off, But Damage Done as Consumers Cut Back on Christmas Cards 
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New research out from uSwitch.com reveals that 15% of consumers are cutting back on Christmas cards this year as a result of earlier postal strikes. Even though pre-Christmas strikes have now been postponed until the New Year, the move came too late to prevent consumer confidence from nose diving, showing how quickly damage can be done.
The uncertainty has made consumers re-think their card-sending habits. As a result just over one in ten (15%) have decided to shorten the list of people they send cards to, cut back on the amount of money they spend on cards and stamps or to just stick with cards that can be hand-delivered. Whether their custom can be won back again next year remains to be seen.
However, there is still a strong sense of tradition around the act of sending cards. Even with the prospect of strikes, 58% of people were still going to take their chances with the post while a further 21% believe that sending cards is an essential part of their Christmas festivities.
While email and texting is seen as a suitable alternative to sending letters, especially in the business world, it's not seen as such an acceptable alternative when it comes to sending seasonal greetings. Less than a third of consumers (32%) think e-cards are OK and only 5% of these think they are better than paper cards – hardly a ringing endorsement.
Not only will this be music to Royal Mail bosses' ears, but the greetings card industry and charity sector can also take heart. Strikes would have hit Christmas card sales this year, but they could also have hit future sales too by pushing more people to move to e-cards or texts, or to even break with tradition entirely. The potential loss of revenue could have been devastating as Christmas cards account for £324 million, or 43 per cent of the total number of cards sold in the UK annually.
Over a quarter of people (28%) spend £5 - £10 on Christmas cards in total, while two in ten (20%) spend between £10 and £15. Over one in ten (13%) spends between £15 and £20. Consumers also spend generously on charity cards – 34% of those who buy them spend between £5 and £10. In fact charities estimate that £50 million is raised for good causes through the sale of charity Christmas cards each year.
According to the findings, 19% of consumers only buy charity Christmas cards, while 57% buy a mixture of charitable and non-charitable cards. So far this year, charitable organisations have reported mixed fortunes in Christmas card sales. Mental health charity Mind and Cancer Research UK say Christmas card sales are down on last year, but others such as Barnardo's and British Heart Foundation have seen income from cards rise, despite the recent postal strikes.
Ann Robinson, Director of Consumer Policy at uSwitch.com, says: “These findings show the speed with which consumers can react and change their habits. We have a long history of sending cards in this country and the threat of strikes was potentially going to deliver it a hammer blow.
“The good news for consumers is that with the strikes postponed it's now business as usual – they can send Christmas cards without worrying about it. However, the postal action could now take place in the New Year and this is really bad news for consumers who could see important bills delayed or go missing. The New Year is a difficult time financially for most of us without credit card or energy bills going missing. I would urge anyone who thinks they could be affected to contact their provider to see if they can pay by direct debit. Not only will this be more convenient, but it can also earn you discounts on household bills such as energy and could prevent late payment charges on credit cards.”
See the full version of this press release.
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About uSwitch: uSwitch.com is a free, impartial online and telephone-based comparison and switching service, helping consumers compare prices on gas, electricity, water, heating cover, home telephone, broadband, digital television, mobile phones, personal finance products and car insurance.
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